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Leilliane Brilliant Futures Campaign
utures Goals Summary
As of 12/31/2010

Campaign Goal Current Totals %o of Goal
Urbana: $1.5 Billion $1.457 Billion 97%
Chicago:  $ 650 Million $ 548.2 Million 84%
Springfield: $ 28 Million $ 24.9 Million 89%
University: $ 47 Million $ 33 Million 70%
Foundation: $ 25 Million $ 16.9 Million 68%
Totals: $2.25 Billion ~ $2.080 Billion 92%




Ik . . .
uk%{llrelgnt Brilliant Futures Campaign Allocation of Funds

Purposes of Gifts

EY 09 EY 10
~ Academic Programs $1135 45%  $123.1  43%
Student Support $312 12% $ 778 27%
Faculty Support $ 15.1 6% $ 117 4%
Research $561 22% $471 1%
Other $ 36.0 15% $ 242 9%

$251.9 100%  $283.9 100%

Note: Dollars are in Millions
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uk%{llrelgnt Brilliant Futures Campaign Allocation of Funds

Sources of Gifts

FY 09 FY ‘10

Source

~ Alumni ‘ $ 886 35% $102.5  36%
Friends $41.1 16% $ 54.4 19%
Corporations $518 21% $ 57 20%
Foundations $364 14% $424 15%
Other $339 14% $275 10%
Total $251.8 100%  $283.8 100%

Note: Dollars are in Millions



l)ri”iant
utures

UNIVERSITY OF ILLINOIS

University of lllinois New Gift Commitments,
FY '00to FY '10
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ul)tﬂillcjgnt Active Endowment Market Value by Purpose,

FY 2010

Research Unrestricted
$115.4M (9%) $217.7M (17%)

Faculty Support
$235.2M (18%)

Academic
Programs
$243.8M (19%)

| |
Student Support Other

$365.7M (28%) $112.1M (9%)

Total Active Endowment Market Value: $1.29 Billion



