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Board Meeting
March 19, 2026


ESTABLISH THE MASTER OF ARTS IN COMMUNICATION, DIGITAL MEDIA, AND AI, COLLEGE OF LIBERAL ARTS AND SCIENCES AND THE GRADUATE COLLEGE, CHICAGO


Action:	Establish the Master of Arts in Communication, Digital Media, and AI, College of Liberal Arts and Sciences and the Graduate College

Funding:	No new funding required


The chancellor, University of Illinois Chicago, and vice president, University of Illinois System, with the advice of the University of Illinois Chicago Senate and the College of Liberal Arts and Sciences, recommends the establishment of the Master of Arts in Communication, Digital Media, and AI.
		The Master of Arts in Communication, Digital Media, and AI will be offered as an online-only program for professionals and individuals who want to bolster their undergraduate degrees and/or remain competitive in a career marketplace that values a deep understanding of digital media technologies. This degree will equip graduates to advance media creative industries toward innovative, ethical, sustainable, and inclusive artificial intelligence (AI) practices. Students will learn critical assessment skills, while developing applied skills, such as data analytics, AI use, research methodologies, ethics, and communicating within diverse organizational, digital, and public cultures. The degree is designed to be completed in two years, but students can opt for an accelerated timeline and complete requirements in one calendar year. 
The program will require 32 credit hours of coursework, including five required courses (20 credit hours) and 12 credit hours from a designated list of electives. The curriculum includes courses in digital journalism, social media analysis, social responsibility, public engagement, issues management, digital privacy, social advocacy, influencer marketing, leadership, access and equity, strategic communication, AI and technology, digital information, and the impact of AI. The program will be offered through asynchronous online courses offered in eight-week terms as part of the University of Illinois Chicago’s commitment to increase online programs at the university. 
The degree will be managed in partnership between the Department of Communication and UIC Extended Campus, with the latter providing program marketing, student recruitment, and student retention services. Program start-up costs (i.e., marketing and online course development) are provided by UIC Extended Campus and the funds are repaid over time when the program has positive net revenue. In addition, UIC’s budget allocation process provides funding based on the tuition revenue generated by programs. No additional investment of funds beyond tuition revenue will be required. The new degree program draws on existing faculty, staff, facilities, and resources within the college.
The Board action recommended in this item complies in all material 
respects with applicable State and federal laws, University of Illinois Statutes, The 
General Rules Concerning University Organization and Procedure, and Board of 
Trustees policies and directives. 
The executive vice president and vice president for academic affairs
concurs with this recommendation. The University Senates Conference has indicated that no further senate jurisdiction is involved.
The president of the University of Illinois System recommends approval.
This action is subject to further review by the Illinois Board of Higher Education.
