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Fundraising Progress and Production — FY‘14

(As of February 28, 2014)

FY ‘14 FY ‘13 Avg. YTD ‘09-'13
Goal YTD | % Goal YTD +/- YTD +/-

New Business
Total University $300 | $167 56% | $280 EEENLZ -16.6%
Urbana-Champaign $201 | $124 62% | $221 EEREY -10.9%
Chicago $90 $36 40% Ll -34.4% -35.4%
Springfield $4.3| $1.89 44% | $1.88 [EENIRLT -8.2%
Cash Flow
Total University $245 | $172 70% | $170 WL 13.3%
Urbana-Champaign | $164 | $128 78% |  $124 KLV 23.7%
Chicago $70 | $37 52% SNy -11.7% -15.2%
Springfield $4.15 | $1.80 43% | $1.88 EEVRLL 5.2%

* Dollars in millions.

University of lllinois Development Program




Fundraising Progress and Production — FY‘14

(As of February 28, 2014)

FY “14 FY “13 Avg. YTD ‘09-13
Goal YTD | % Goal YTD +/- YTD +/-

Annual Giving

Total University $30.5 | $21.64 71% | $20.80 [EZNeLT +6.1%

Urbana-Champaign $24.2 | $16.68 69% | $16.28 [EEFELT +4.4%

Chicago $49 | $3.91 80% | $3.55 KON/ +12.4%

Springfield $O00K | $732K |  81% | $707K [EEWIA +11.4%

* Includes individually directed gifts under $25K. Dollars in millions except as indicated.

University of lllinois Development Program




Fundraising Progress and Production — FY‘14

(As of February 28, 2014)

FY ‘14 FY “13 Avg. YTD ‘09-13
Goal | YTD | % Goal | YTD +/ - YTD +/ -

Individual $1K+ Donors
Total University 7,600 | 5,413 71% 5,220 EEEENAL +3.7%
Urbana-Champaign | 6,075 | 4,258 70% | 4131 EERLT +3.2%
Chicago 1,175 987 84% RIS  +5.6% +5.5%
Springfield 175 155 89% 154 RN +15.7%
Annual Alumni Donors
Total University 42,500 | 32,748 |  77% | 33,024 R 2.8%
Urbana-Champaign | 33,000 | 25,550 77% | 25,505 EEEXOWAL: -2.9%
Chicago 6,500 | 4,905 75% | 5,186 [EEEWLZ -3.0%
Springfield 1,500 | 1,160 77% | 1,178 [EEEM +0.4%

University of lllinois Development Program




Development Activities — FY ‘14
(As of February 28, 2014)

FY “14 FY “13
Goal YTD % Goal YTD +/-

Total Visits

Total University 14,000 9,622 69% 10,432
Urbana-Champaign 10,000 7,316 73% 7,545
Chicago 3,500 1,798 51% 2,317
Springfield 450 268 60% 282
Major Gift Solicitations ($25k+)

Total University 1,400 640 46% 468
Urbana-Champaign 1,000 412 41% 246
Chicago 380 213 56% 216
Springfield 32 14 44% 5
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The Plan

1. Add Resources

2. Campus Based Strategy

3. Coordinate and Communicate
4. Plan, Goals, Accountability

5. Campaign
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In Millions
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Potential Campaign Timeline
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Strategic Plan

Business Plan

Development Plan
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Campaign Phases

Internal Readiness Quiet Phase Public Phase

* Preliminary gifts « Secure leadership gifts -

* Internal organization * Nucleus fund

« Strategic Planning « Case development

« Organize priorities « External activity .
* Developplan .

(Unit/University/Campus)
« Volunteer leadership
« Benchmarks/goals

» Feasibility study

Unit/University/Campus
coordination (events,
leadership, activity—
internal/external)

Principal gifts activity
Major gifts

Alumni relations (annual
giving)
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