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ESTABLISH THE BACHELOR OF SCIENCE IN MARKETING, 
COLLEGE OF BUSINESS AND MANAGEMENT, SPRINGFIELD
Action:
Establish the Bachelor of Science in Marketing, College of Business and Management
Funding:
No new funding required
The chancellor, University of Illinois Springfield, and vice president, University of Illinois System, with the advice of the University of Illinois Springfield Senate and the College of Business and Management, recommends the establishment of the Bachelor of Science in Marketing (BS in Marketing).

University of Springfield (UIS) students interested in the marketing field currently have the option to pursue a Bachelor of Business Administration (BBA) with a concentration in marketing. The BBA is awarded, but the marketing concentration is not listed on the diploma. The proposed Bachelor of Science in Marketing will create a distinct degree. It will separate the BBA with a concentration in Marketing from the broader BBA program to offer a BS in Marketing with no changes to the curriculum. Moving the program to a standalone degree will allow it to be considered for STEM designation and allow the student’s degree to accurately represent their field of study and the type of coursework completed.


Like the BBA with a marketing concentration, students completing the BS in Marketing will be required to take five foundation courses, nine college core courses, and five marketing courses (three concentration core and two electives). The BS in Marketing will use the same student learning outcomes as the broader BBA program, which are:

· Build competencies in critical and ethical thinking, analysis, and decision making in the areas of finance, management, marketing, and operations management; and

· Enable students to gain a broader understanding of the functional areas of business or a more in-depth understanding of management, marketing, or sport management.

The BS in Marketing will also use the same student learning outcomes for the BBA with a marketing concentration, which are:

· Understanding of product, pricing, distribution, and promotion strategies,
· Ability to collect and interpret information about consumers and their decision-making processes; and

· Ability to use new technologies available in media, retail, and other business areas to develop competitive marketing strategies.

The separation of the BBA with a marketing concentration from the broader BBA program will meet a strong student demand for quantitative, STEM-based programs and align with industry trends that underscore the growing importance of technical and analytical skills in marketing. The current curriculum for the BBA with a concentration in marketing already includes a significant number of highly quantitative courses that are STEM-based. By repackaging the program as a STEM-designated BS in Marketing, UIS aligns the program with market demands, ensuring undergraduates are equipped with the specialized skills needed to succeed in an evolving marketing field. This change will enhance the program’s rigor and significantly improve the employability and career prospects of our students. 

The BS in Marketing can be completed in 120 hours with appropriate advising. The program will be offered in both face-to-face and online formats, providing flexibility for traditional, non-traditional, and international students to complete the degree. 
The BS in Marketing will be housed in the Department of Management, Marketing, and Operations within the College of Business and Management. No new state resources are required, as UIS has both the facilities and faculty to support the repackaged degree program. All courses will be taught by existing faculty and highly qualified adjuncts; all required and elective courses for the program are currently offered at UIS. Class sizes and student-faculty ratios are expected to remain the same. 

The Board action recommended in this item complies in all material respects with applicable State and federal laws, University of Illinois Statutes, The General Rules Concerning University Organization and Procedure, and Board of Trustees policies and directives. 
The executive vice president and vice president for academic affairs concurs with the recommended Board action. The University Senates Conference has indicated that no further senate jurisdiction is involved.

The president of the University of Illinois System recommends approval. This action is subject to further review by the Illinois Board of Higher Education.

